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RESPONSIBLE INNOVATION
AS AN IMPORTANT FORMATION FACTOR
OF SOCTIAL RESPONSIBILITY OF THE ENTERPRISE

BIJMTOBIJAJTbHI IHHOBA NI
SIK BATOMUI ®PAKTOP ®OPMYBAHHS
COUIAJIBHOT BIIMOBIIAJABLHOCTI MIANTPUEMCTBA

The modern world is constantly faced with new problems, the complexity of which directly affects how society,
the state, and corporations interact with each other and with their natural environment. Companies that carry out
their activities in the social sphere must adapt to the changing realities of the surrounding world, foresee the trends
of future changes. In the course of solving this task, various innovations in the social sphere of society, which are
called corporate social innovations (responsible innovations), are developed and implemented. They are due to the
need to establish new types of relationships. The growing interest in this problem focuses on new approaches that
corporations can use to get closer to effectively solving pressing problems. Today, the world is gradually moving
from the model of the responsible consumer to the new model of the conscious consumer. Such a consumer views
the consumption process as «not only a financial transaction, but also an interaction in which personal principles
increasingly influence consumption choicesy. For businesses, innovation is a key factor in growth and is of great
importance in maintaining competitive advantage. The idea of corporate social innovation is moving into global
portfolios and advanced technologies. Thus, responsible innovation is the way to long-term growth, sustainability
and business prosperity.

Keywords: social responsibility, responsible innovation, corporate social responsibility, sustainable development,
social innovation.

Cyuachuii cim nocmiiino CMuKaemu s 3 HOUMU NPOGIEMAMU, CKIAOHICMb AKUX OE3N0CEPEOHbO BNIUBAE HA ME,
AK CYCNIILCMBO, 0epicasa i KOpnopayii 63aemo0itoms 00ut 3 0OHUM i 31 c60iM npupoOHum cepedosuwem. Komnanii,
AKL 30[UCHIOIOMb C6010 OISGHICMb Y COYLANbHITL Chepl, nosunHI adanmyeamucs 00 peaniti HAGKOIUUWHBO2O C6imY,
wWo 3MIHIIOMbCS, nepeddadamu merHoeHyii Matloymuix 3min. ¥V x00i upiuenHs yb0o2o 3a80aHHS PO3POOIAIOMbCS
ma 6nposadHCYrOMbCA PI3HI HOBOBEEOCHHA V) COYIANbHIU cqhepi CyCcnintbemea, AKi Maromy HA368Y KOPHOPAMUBHI CO-
yianvbHi iHHoBayil (8I0N06I0ANbHI IHHOBAYIT). BOHU 3yMOGIeH] HEOOXIOHICIIO 6CMAHOBTIOBANMU HOBL MUNU 6I0HOCUH.
3pocmannsa inmepecy 00 yici npobremu 30cepedlceno Ha HOBUX NIOX00AX, AKi KOPROPayii MOHCYMb GUKOPUCTNOB)-
samiut, Wob HAOIUUMUCA 00 eeKMUBHO20 BUPIUeHHA Ha2anbHUuX npodiem. Cb0200HI C8iM NOCmMyno8o nepexoounbs
810 MOOeN BIONOBIOATLHO20 CRONCUBAYA OO HOBOT MOOETT YCEIOOMIEeH020 cnodicusaya. Taxuii cnojcueay po3enioae
npoyec CNONCUBAHHA K «He quule QIHAHCO8Y onepayiio, a il 83aeModiro, 8 AKIl ocobucmi npuryunu 0edaii oinvuie
GNAUBAIOMb HA BUOIP CROJICUBAHHAY. [{15 Bi3Hec) iHHOBaYIT € KNIOUOBUM (hAKMOPOM 3POCMAHHA MAd MAIOMb GeNUKe
3HAUenHs 015l NIOMPUMKU KOHKYDEHMHUX nepesae. 10esi KopnopamueHux coyianvhux iHHO8AYIl nepexooumsy y 2no-
banvHi nopmaeni ma nepedosi mexnonozii. Taxum yunom, 8i0n06i0AIbHI IHHOBAYIT — ye WIAX 00 00820CHPOKOBO20
3poCmanta, Cmilikocmi ma npoyeimanus OizHecy.

Knrouosi cnosa: coyianvha 8i0nogioanvHicmy, 8i0n06I0AIbHI IHHOBAYIL, KOPNOPAMUBHA COYIATbHA GION0BIOATb-
Hicmb, cmanui po36UmMoK, coyianbHi IHHO8ayil.
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Formulation of the problem. Currently,
some business representatives around the world
are beginning to make decisions and act under
the influence of the so-called corporate social
responsibility (CSR), which is understood as a
set of voluntary obligations taken by the compa-
ny's management and carried out at the expense
of the company's financial resources, aimed at
implementing internal and external social pro-
grams, the results of which contribute to the
growth of the company's economic performance,
improve its business reputation, strengthen and
expand ties with the state, non-profit organiza-
tions, business partners, and the local commu-
nity. Thus, CSR is a kind of balance between the
production and economic side of the company's
activities and the social and environmental inter-
ests of people.

Analysis of recent research and publica-
tions. Various questions of the theory and prac-
tice of relations between governance, business
and society were studied in works of foreign
scientists: M. Albert, H. Bowen, A. Carroll,
F. Kotler, J. Lensen, M. Mesconi, L. Nelson,
M. Porter, J. Sapir, S. Holmes, F. Hedoura.

A significant contribution to the research and
study of corporate social responsibility was made
by scientists: D.O. Bayura, O.Yu. Berezina,
A.O. Hlebova, A.M. Kolosok, V.M. Makhovka,
O.R. Oliynyk, O.V. Pasko, O.0. Shevchenko,
Yu.B. Kabakova, O.M. Korotkova and other.

The purpose of the article. Research of the
innovative component of social responsibility of
business as a necessary prerequisite for the effec-
tive functioning of the enterprise and the identi-
fication of the role of responsible innovations in
the formation of the competitiveness of the enter-
prise in modern conditions.

Presentation of the main results. CSR began
to develop actively in the late 1970s. First of all,
the reason that prompted businessmen to develop
the social aspects of corporate policy is the
growing concern and pressure from society as
a result of major environmental disasters of the
last third of the twentieth century, for example:
1970 — Canadian environmental disaster — acute
poisoning with mercury, which was contained
in fish, poisoned as a result of illegal dumping
of industrial waste; 1976 — an accident at the
ICMESA chemical plant in the city of Seveso in
Italy; 1984 — Bhopal disaster — an accident at the
Union Carbide chemical plant, which resulted in
the death of about 18 thousand people; 1985 —
discovery of an ozone hole with a diameter of
over 1000 km; 1986 — accident at the Chernobyl
nuclear power plant. In Japan, under strong pub-
lic pressure, caused by the accident at the Fuku-
shima nuclear power plant, it was decided to shut

down in 2012 the last nuclear reactor in the coun-
try — the third power unit of the «Tomari» nuclear
power plant. This decision was made despite
forecasts of subsequent significant damage to the
Japanese economy [10, p. 82].

Also, the development of CSR was influ-
enced by the demands of society (including trade
unions) to improve the social corporate policy
at enterprises, changes in labor legislation and
strengthening labor protection.

There are several components that define the
concept of CSR [3, p. 28]:

1. The economic component of social respon-
sibility, concerning such aspects as the nature of
investment decisions; rules of doing business and
business relations and much more.

2.The social component, which directly takes
into account the interests of people and is divided
into the following categories:

2.1. Interaction with the local community,
which implies the need for business representa-
tives to build relationships with the local popu-
lation and authorities. This interaction can take
place through placing orders with local manufac-
turers and suppliers; coordination of their own
business strategy with the plans for the socio-
economic development of the region where the
company operates, especially in cases where it is
planned to make decisions that can significantly
change the living conditions of the population
(for example, the closure of an enterprise); par-
ticipation in the development of local infrastruc-
ture that provides vital services or opportunities
for residents of the territory, or the development
of small businesses, etc. This component also
includes such social interaction with the popu-
lation as the allocation of funds for educational
and scholarship programs, aimed at increasing
the level of education of the population; organi-
zation of charitable programs, etc. [4, p. 70].

2.2. Responsibility to personnel, which
involves the creation of safe working condi-
tions; lack of discrimination in hiring and career
development; implementation of measures to
protect the life and health of employees; decent
wages, etc.

2.3. Responsibility to consumers: production
of products from environmentally friendly raw
materials; an indication on the label of all com-
ponents used in the composition of the product.

2.4. The ethical component implies the refusal
to cooperate with companies that produce and
sell tobacco and alcohol products, weapons, por-
nographic goods, gambling, etc.

3.Environmental responsibility: implementa-
tion of programs aimed at improving the envi-
ronmental situation in the region where the com-
pany operates, etc. After analyzing the actions of
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a number of companies and their reports on the
implementation of CSR, we come to the conclu-
sion that the implementation of this concept, on
the one hand, implies a positive financial and eco-
nomic result for the company, on the other hand,
it is a kind of method in the PR campaign of the
organization and serves as a way to increase the
attractiveness of the organization for potential
investors, partner companies, end users of pro-
duction products, applicants for filling vacant
positions in the organization [7, p. 112].

Companies are adopting the principles of CSR,
since such an effective practice gives them the
opportunity to access cheaper financial resources.
The economic benefit of companies from the use
of CSR is confirmed by the work during which
meta-analysis 52 studies. As a result, a positive
relationship was found between the effectiveness
of CSR and the financial efficiency of the com-
pany that applies it [3, p. 39].

The results of the research revealed a direct
relationship between the social value of the com-
pany (the positive social effect that the company
has on society), its business reputation and con-
sumer loyalty to the name of the company. For
example, an increase in the social value of a com-
pany by one point leads to an improvement in the
company's business reputation by 0.55 points,
while an increase in economic value by the same
point increases the company's reputation by only
0.32 points [6, p. 297].

Another study shows that 50% of UK buyers
are willing to choose the brand of a company that
conducts its business in accordance with CSR. In
the US, this indicator is even more important, as
two out of three Americans give their consumer
preference to a socially responsible company.

In Ukraine, there is a gradual increase in the
interest and attention of the population to the
social and environmental components of compa-
nies' activities. The main reasons facilitating the
use of CSR by a company are the internal convic-
tions of the entrepreneurs themselves, the need to
enter the global market, administrative pressure
from the state, the influence of competitors, and
similar aspects [10, p. 220].

Today, the concept of corporate social respon-
sibility has expanded significantly. What matters
now is not what companies do with the money

T

Business goal: ) CSR goal:
MAXIMIZATION Innovative INCREASE
ARRIVED component of QUALITIES
\(E(/ PEOPLE'S LIVES

they make, but how they make that money.

Having studied the main areas of CSR, we
propose to highlight another side is the innova-
tive component, which partly intersects with the
economic and environmental, but has its own
distinctive functional differences. The goal of the
business is still to maximize profits. The task of
CSR is to increase the level and quality of life
of the population, the growth of the welfare of
society [5].

In this regard, the commercialization of the
results of innovative activity can just lead to an
organization receiving profits above the average
market, and the effect of entering the market of
the results of innovative activity most often has
a positive effect on the quality of life of people,
improving working conditions.

Figure 1 demonstrates the zone of influence of
the innovative component of CSR, which, with
the successful implementation of innovative proj-
ects, can bring excess profit to the business unit,
and the result of the introduction of innovation
will be an increase in the quality of life of people.
A zone that is not within the competence of busi-
ness and does not serve to solve CSR problems
can be, for example, the development of thought
in any branch of science.

A distinctive feature of the innovative compo-
nent of CSR is its ability to generate monopoly
profits. The innovation component, unlike the
other components, which are mostly focused on
direct support of the spheres of human activity,
also involves the development and moderniza-
tion of machinery and equipment, production
technologies, business practices that indirectly
affect the social sphere of people.

These factors help to increase the competi-
tiveness of manufactured products, and, there-
fore, can lead to additional income, in contrast,
for example, to the environmental component,
which, most likely, will not lead to financial
returns for the organization implementing it.

Therefore, the main difference between the
innovative component of CSR and the rest is
the intention to receive monopoly profits in the
case of effective implementation of an innovative
project.

Let's single out the main principles of the
innovative component of CSR:

Figure 1. Zone of influence of the innovative component of CSR
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1. Choosing as business partners an organiza-
tion that operates on an innovative basis (on the
one hand, supporting an innovative organization
and reducing the financial risks of partners from
innovative activities, on the other hand, increas-
ing the likelihood of entering the market of a
product of innovative activity, and, therefore, the
possibility get one of the results of the applica-
tion of innovation — an increase in the quality of
life of people).

2.The use of innovative materials and tech-
nologies for the production of products.

3.Creation of own research and production
laboratories or ordering research papers from
third-party scientific organizations.

4.Implementation of training, training and
retraining of certain groups of employees on an
ongoing basis, which will allow them to develop
innovative thinking.

By including an innovative component of
CSR in the behavior model of a business unit,
a company can solve the following commercial
and social tasks:

1.Increasing the competitiveness of products.

2.Increasing the attractiveness of the organi-
zation for various market entities.

3.Improving the quality of life of consumers
of innovative products.

One of the newest characteristics of a socially
responsible company is responsible innovation.
It is innovation and not other elements of cor-
porate social responsibility, that researchers con-
sider as one of the key components of corporate
strategies and the benefits of corporate communi-
cation. The goal of such innovations is to create
and implement innovations in a more ethically
acceptable, socially desirable and sustainable
way [2].

Responsible innovation has led to the emer-
gence of the concept of «social innovationy.

Corporate innovations today affect not only
new technologies, products, services in the
classic business-state-science triangle, but also
determine the transition to the business-state-
science-society model. Innovation becomes
socially responsible, is included in corporate
social responsibility processes and presented as
an innovative key factor in corporate strategies.

It should be noted that the topic of respon-
sible innovation appeared in the Ukrainian sci-
entific discourse only in 2016 and in the context
of research. At the same time, almost 80% of
PR managers consider innovation as a factor in
increasing the competitiveness of their compa-
nies and believe that innovative companies will
be more attractive to investors [10, p. 222].

Thus, the concept of responsible innovation,
which, according to the Horizon 2020 program,

is the basis for the development strategy of the
European Union, is not adequately reflected in
the CSR practices of Ukrainian companies and in
the studies of domestic scientists.

Even the leading Ukrainian companies that
use innovative technological solutions do not
correlate them with corporate social responsibil-
ity and the concept of responsible innovation.

Thus, the implementation of socially respon-
sible innovations is still not widespread, the con-
cept and term «responsible innovations» are not
used, and even socially responsible companies
leading in the national rating of strategic commu-
nications do not yet operate with relevant inter-
national regulatory instruments and strategies in
the field of CSR.

Responsible innovation is an approach that
provides an opportunity to anticipate and assess
the possible consequences and societal expecta-
tions for research and innovation in order to help
develop inclusive and sustainable research and
innovation [8, p. 83].

A well-known innovation researcher pre-
sented a comprehensive definition of responsible
innovation A. Schonberg, which defines respon-
sible research and innovation as a transparent,
interactive process whereby social actors and
innovators interact in a desired ethically based
innovation process to create marketable prod-
ucts and achieve social sustainability in order to
ensure the appropriate application of scientific
and technological advances in society.

A modern corporation is aware of its respon-
sibility to society, therefore, it builds a business
strategy, taking into account not only the need
to make a profit, but also the task of sustainable
development of society and the preservation of
the environment. Achieving these goals is pos-
sible only through the stimulation of innovative
research, innovative solutions, developments and
processes.

Responsible innovation is an interactive pro-
cess of involving society in innovation processes.

In order to ensure a transparent dialogue in
society about innovation, the EU Commission
defines six main components of responsible
innovation.

— Public Involvement: the joint participation
of all social actors — researchers, representatives
of industry, politics and civil society — in the
discussion of social problems.

— Open access: ensuring transparency and
accessibility. The results of publicly funded
research should be available a priori.

— Gender equality: gender aspects should be
taken into account, topics integrated into the
content of research and innovation, to ensure the
representation of women in them.
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— Science and education: providing future
researchers and other stakeholders with the
necessary knowledge and tools so that they can
fully participate in them and take responsibility
for the implementation of the innovation process.

— Ethics: research and innovation actors
respect fundamental rights and uphold high
ethical standards to ensure increased social
relevance and acceptability of results.

— Control: the responsibility of politicians
is needed to prevent dangerous or unethical
developments in research and innovation.

Thus, modern models of corporate business
strategies should be based on innovative solu-
tions, implemented in the «business-science-
government-society» paradigm. Innovations
become socially significant, innovative corpora-
tions become socially responsible.

The concept of responsible innovation, nor-
mative for the European Union, fixes the param-
eters of this transformation of corporate innova-
tion and corporate social responsibility. The goal
of Ol is to create and implement innovations in a
more ethically acceptable, socially desirable and
sustainable way.

In modern Ukraine, CSR is in its infancy.
Corporations do not yet use innovation as an
instrument of corporate social strategy to the
right extent.

However, in today's turbulent socio-economic
conditions, it is responsible innovations that
can become a key factor in the effectiveness
of Ukrainian corporate business strategies and
strategic communications, public relations, both
nationally and globally.

Conclusions. CSR is a self-regulating
business model that helps a company be
socially responsible to itself, its stakeholders
and the public. By practicing corporate social
responsibility, companies can be aware of
the impact they have on all aspects of society,
including economic, social and environmental.

In our opinion, the goal of the government in
the field of increasing social responsibility among
the enterprise should draw public attention
to the issue of corporate social responsibility,
demonstrate the benefits of responsible corporate
governance and thereby motivate companies
to participate in social or environmental life.
Business partners must weigh the environmental
and social risks of business partnerships more
frequently, and also change customer awareness
and requirements.

During the study, it was revealed that in
foreign scientific circles there is a double opinion
about the principles of ESG. In Ukraine, this
system is gaining popularity, and many domestic
companies also adhere to ESG principles when
forming their non-financial reporting.
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