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COMMUNICATIVE CULTURE IN THE CONDITIONS
OF DIGITALIZATION AND MEDIATIZATION

KOMYHIKATUBHA KYJbTYPA B YMOBAX HUOPOBI3ALII
TA MEATATU3ALII

The article aims to explore the effects of digitization and mediatization on the evolution of contemporary
society’s communicative culture. The central objectives are to assess the influence of these processes, pinpoint the
primary challenges and advantages they present to both individuals and society at large, and propose strategies
for enhancing communicative competence within this changing landscape. The article raises the problem of
digitization and mediatization, which involves the transformation of various aspects of life into digital formats and
the integration of media into social spheres, which shape the ways of communication and interaction of people.
By analyzing these trends, the authors seek to shed light on how communication patterns and norms have been
impacted into the process of education.

Furthermore, the article examines the potential challenges that arise from these processes, such as information
overload, privacy concerns, and the spread of misinformation. The article outlines the positive aspects of this
process, including increased global connectivity, improved access to information, and the democratization of
content creation and distribution.

Foreign authors (D. Belshaw, B. Hirsch, G. Creeber, R. Martin, L. Manovich, J. Stommel etc), as well as
domestic scientists (V. Bykov, D. Galkin, M. Leshchenko, P. Matyushko, O. Ovcharuk, V. Rebrina, and others) define
the categories of “digital literacy”, “digital competence”, “digital culture” and related concepts, determine their
structure and specific features associated with the rapid development of modern information and communication
technologies.
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Strategies for fostering effective communication skills, media literacy, critical thinking, and ethical digital
behavior are discussed in the given study. By enhancing communicative competence, the article suggests that
individuals can better navigate the complexities of digitalization and mediatization, while contributing positively to
the broader societal discourse.

In summary, the article examines the impact of digitization and mediatization on communicative culture,
highlights the problems and opportunities of this process, which aims to provide recommendations for strengthening
communicative competence in the context of these transformations, ultimately striving for more effective and
appropriate communication in the age of digital technologies.

Key words: communication, education, learning, digitalization, competences, mediatization, globalization,
values.

Cmamms mae nHa memi docrioumu enaus yughposisayii ma mediamusayii Ha egonoYilo KOMYHIKAMUBHOI KY/lb-
mypu cyyacHnozo cycninbemea. Tonoeui yini nonsearome 8 ananizi niuy maxKux npoyecis, 8U3Ha4eHHi OCHOBHUX
BUKIIUKIB [ nepesae, AK 08 OKpeMux ocio, max i 015 CYCHiIbCmea 6 Yilomy, a makoxc nponosuyii cmpameeii 01s
nioBULeHHsT KOMYHIKAMUBHOT KOMREMEeHMHOCMI 8 YbOMY MIHIUBOMY CbO200eHHI. Y cmammi niouamo npoonemy
yugposizayii ma mediamuzayii, wo nepeddauae mparchopmayiro pizHuUx acnekmis JHcumms 6 yupposi hopmamu
ma inmezpayiro media 8 coyianvui cpepu, opmyroms cnocoou CRiIKY8anusa ma 63aemodii ardell. Ananizyroyu yi
meHOeHyil, agmopu npazHyu 3 ’acy8amu, K KOMYHIKAyiiHi MOOeni ma HOpMu GNAUHYIU HA NPOYeC HABUAHHSL.

Oxpim moeo, y cmammi po32na0aromscsi NOMeHYitiHI BUKIUKY, AKI BUHUKAIOMb Y 36 A3KY 3 YUMU Npoyecami,
maxi sk nepesanmasicentsi inghopmayicio, npoobiemu Konpioenyitinocmi ma nowupennst desingopmayii. ¥ cmammi
OKpeCIeHO NO3UMuUGHi AcneKkmiu Ybo2o NPoyecy, 8KIIOUAIOYY POUUPEHHS 2100ANbHO2O 36 SI3KY, NOKpaWeHUll 00-
cmyn 00 iHgopmayii ma 0emMoKpamu3ayio CmeopeHHs ma PO3N0BCIOONCEHHS KOHIMEHM).

3apybixcni asmopu (/. Benwoy, b. I'ipw, I Kpubep ma P. Mapmin (JI. Manosuu, [oc. Cmommen ma iH., 6i-
muusHani naykoeyi (B. Bukos, JI. 'anxin, M. Jlewenxo, I1. Mamiowrxo, O. Osuapyk, B. Peobpuna ma in.) posmayma-
YYImMs Kamezopii «yu@dpoeoi epamomuocmiy, «yu@dposoi KoMnemeHmHoCmiy, «YUPPosoi Ky1bmypuy» ma 0OmuyHi
00 HUX NOHAMMS, U3HAUAIOMb IX cmMpyKmypy ma cneyuiuni ocobnusocmi, noe si3aui 3i CMpIMKUM PO3GUMKOM
CYUACHUX THGOPMAYTIHO-KOMYHIKAYTTHUX MEXHON02I1L.

Y ybomy oocnioscenni obeogopioiomucs cmpamezii’ po36UmKy HABUYOK eheKmuHoi KoMyHiKayii, mediazpa-
MOMHOCI, KPUMUYHO20 MUCTEHHs. mad emudHoi yugpogoi nogedinku. Ilioguwyrouu KOMyHIKAMUSHY KomnemeHm-
HiCMb, Y CIMAMMI CMBEPOACYEMBCS, WO THOOU MOXHCYMb Kpauje OPIEHMy8amucs 8 CKAaoHowax yugposizayii ma
Mediamu3ayii, 0OHOYACHO 8HOCAYY NOZUMUBHUL BHECOK Y WUPUIULL CYCNITbHULL OUCKYPC.

Omoice, y cmammi 00CRiOdiCeHO 6nAU8 Yudposizayii ma mediamusayii Ha KOMYHIKAMUBHY KYIbmypy, GUCEIN-
JIEHO BUKIUKU MA MONCIUBOCTI Yb020 NPOYECY, WO MAE HA Memi HA0amu peKoMeHOayiii wooo 3MiyHeHHs KOMYHI-
KAMUuGHOI KoMNnemeHmHoCmi 6 KOHMeKcmi yux mpancopmayiil, 3peumoro npazHyyu 00 Oinvul eghekmuno2o ma
8ION0BIOANTLHO20 CHIIKYBAHHA 6 eNOXY YUPPOBUX MEXHONO02IM.

Knrouosi cnosa: xomynixayis, oceima, HA8YAHHSA, Yuposizayis, Komnemenyii, meoiamuszayis, 2no0b6anizayis,

YiHHOCMI.

Problem statement. Nowadays, everyone
has a smartphone at their disposal, with the
presence of the Internet, in which a person in
any part of the world can actually become the
owner of the widest information possibilities
for searching, transmitting, storing and pro-
cessing information. Moreover, anyone willing,
having certain skills, can become the subject
of mass communication with millions of audi-
ences from different countries and continents.
This state of actions leaves its mark on intercul-
tural communication: there are no more borders
and distances, anyone willing can communicate
with a speaker of any culture. The digitization
of various aspects of life and the increasing
integration of technology into our daily routines
have indeed played a significant role in foster-
ing globalization and shaping the development
of media culture.

Analysis of recent studies and publica-
tions. Many studies emphasize the importance
of developing digital literacy as a component of
communicative culture in today’s digital world.
This may include an understanding of media plat-
forms, the ability to analyze and evaluate infor-
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mation, and the effective use of social media for
communication. Foreign authors (D. Belshaw,
B. Hirsch, G. Creeber, R. Martin, L. Manovich,
J. Stommel etc), as well as domestic scientists
(V. Bykov, D. Galkin, M. Leshchenko, P. Maty-
ushko, O. Ovcharuk, V. Rebrina, and others)
define the categories of “digital literacy”, “digi-
tal competence”, “digital culture” and related
concepts, determine their structure and specific
features associated with the rapid development
of modern information and communication tech-
nologies. According to Ovcharuk O., in the con-
text of numerous discussions about information
and communication competence, it is important
to analyze it, determine its place in international
comparative studies, clarify this concept accord-
ing to the approaches of domestic and foreign
authors in the context of the competence approach
in education in the global dimension [9, p. 7].
Scientific studies based on the impact of social
media into communication culture include the
interplay between face-to-face communication
and social media communication, and how these
platforms influence the changing communication
habits and interactions between individuals.
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Researches in the field of media and com-
munication have been carried out by foreign
scientists: A. Vittel, V. Crosby, G. Jenkina,
G. Reingold, D. Ivanov, D. McQuail, E. Toffler,
L. Manovich, N. Boltz, N. Postman, R. Neuman,
T. O’Reilly etc, as well as by modern Ukrainian
researchers. Furthermore, the studies of V. Suda-
kova, H. Mednikova, K. Berdnik, K. Nastoyas-
kaya, L. Skokova, M. Naumova, N. Boyko,
O. Kislova, O. Onyshchenko, S. Konoplytskyi
dedicated to the analysis of communication pro-
cesses and cultural practices in the Internet space
are considered to be interesting and important for
the scientific development.

The aim of the article: to analyze the impact
of digitization and mediatization processes on
the development of the communicative culture of
modern society, to identify the main challenges
and opportunities that they pose to individuals
and society in general, and to consider ways to
increase the level of communicative competence
in this context.

For the growing digital generation (Genera-
tion Z), the physical world has long gone online:
being online always and everywhere is their
peculiarity and need. This generation feels com-
fortable in a world where rapid technological
progress blurs the lines between the physical and
virtual worlds.

Representatives of the digital generation are
constant residents of social media, no matter
what purpose they use them for: communica-
tion, entertainment, solving educational or pro-
fessional tasks, self-improvement or satisfy-
ing psychological needs. Social networks are
a universal tool for them, which provides the
possibility of a permanent state of inclusion in
the social and communicative context. Effec-
tive from the point of view of the solved tasks
staying in such a context implies a high level
of communication culture development, which,
in turn, includes the culture of online identity
construction and self-presentation in social net-
works as a tool for initiating and maintaining
relationships in the context of online semi-pub-
lic communication.

The convergence of the real and virtual worlds
has actualized the issue of self-identification and
self-presentation in the online space due to the
fact that in the existing conditions one had to sim-
ply be oneself — now the digital “I” has to declare
itself in online interaction. People of the “third
wave”, being in the conditions of the impossi-
bility of creating a finished model of reality, are
actively involved in its formation and reforma-
tion. The Internet space becomes the embodi-
ment of postmodern identity expectations, which
implies freedom of choice — access to it is full

of temptations of choice, peculiar possibilities of
freedom from the proposed identity. The Inter-
net has become a significant social laboratory for
experimentation with the construction and recon-
struction of the “I” characteristic of postmodern
life. Thus, J. Meyerowitz claims that “the media
are not just channels for the transmission of
information between two or more social environ-
ments, but themselves act as social contexts that
facilitate certain forms of interaction and social
identity” [6, p. 59].

Mediatization, on the other hand, actualizes
such values:

1. The desire for new things and the search
for innovation. Mass media in the modern world
constantly fill a person with new information,
developing in him the need for constant nov-
elty of what is happening around him. However,
there is also a negative side: the media daily
reproduces information about disasters, crimes
and social problems, which entails the neuroti-
cization of society and the growth of anxiety
within it.

2. Digitization of culture. Cultural institutions
are already quite widely digitalized; people can
visit famous museums of the world virtually.
Moreover, augmented reality technologies make
it possible to create the effect of presence. Nowa-
days, it is not necessary to come to the Louvre to
view the world’s masterpieces. It is enough to go
online at a convenient time. There is a problem
in this aspect as well. It consists in the fact that in
contact with culture there is no longer a sense of
authenticity, presence. Familiarization does not
take place with physical exposure.

3. Freedom to choose identities. In cyber-
space, absolutely every person has access to the
resources of any culture and its achievements.
Similarly, it can create its own culture, uniting
people by interests and a number of criteria. Each
person can become the bearer of a certain list of
identities that he chooses himself, producing
them or joining those that already exist.

4. Increasing the degree of emotionality in
communications. The line between personal
and public space is blurring, every action, be it
a word, a photo, taking a survey or watching a
video, becomes the property of the public, which
is often not even noticed. Visualization of com-
munication through pictures and videos, replac-
ing emotions with emojies reduces the quality
of communication, replacing it with digital tem-
plates. At the same time, mobile communication
and the worldwide computer network gave new
tools for communication between people of dif-
ferent ethno-cultural communities who live both
close and far from each other. The prevalence of
the Internet enables the unification of cultures
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and the integration of various social associations,
their involvement in the achievements of world
civilization. Today, it is enough to click a key
on a computer or use other devices to carry out
intercultural communication, which has gone far
beyond territorial, cultural, religious, ethical and
other differences between people.

Modern high-tech Internet communication
makes it possible for a multicultural personality
to create acquaintances, friendships, and build a
dialogue both with the carriers of his culture and
with representatives of other nations and cultures.
Any communication necessarily involves certain
rules of etiquette, generally accepted norms of
behavior that correspond to the traditions, world-
view, and life principles of a certain society. The
bearer of these cultural values is the individual,
his worldview and degree of inculturation con-
tribute to effective intercultural interaction.

5. The emergence of the Internet influenced
the development of intercultural relations, eras-
ing the boundaries of sociocultural differences in
relations, erasing the boundaries of sociocultural
differences and prejudices between people, and
therefore, contributing to the construction of new
relations within the framework of intercultural
interaction. Internet communication is character-
ized by greater activity of people in learning about
foreign culture and language, the desire to learn
everything new, to learn about the worldview and
language resource as an increase in the level of
self-education and general language competence.
The worldwide computer network is a universal
space for virtual, network, interactive intercul-
tural communication, provided certain software
is available: browsers (software browsers such as
Internet Explorer, Google Chrome, Orega, etc.),
messengers (Skype, ICQ, etc.), mobile applica-
tions (WhatsApp, Instagram, Viber, etc.).

However, it’s important to acknowledge that
the influence of mediatization is not always posi-
tive. Negative aspects include sensationalism,
misinformation, and the potential for media to
perpetuate harmful stereotypes. The power of
mediatization comes with responsibility, and
media producers and consumers alike should
critically assess the content they create and con-
sume.

In summary, mediatization can indeed play
a significant role in actualizing values by shap-
ing public discourse, influencing cultural norms,
and driving social change. Because values will
“determine the social and cultural development
of the individual and his ability to live in a mul-
ticultural environment” [11, p. 133]. The impact
of mediatization on society is complex and mul-
tifaceted, requiring careful consideration of both
its benefits and challenges.
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The digitization of all aspects of life has indeed
had a profound impact on globalization and the
development of media culture. Let’s break down
how digitization has influenced these aspects:

Globalization: Digitization has facilitated the
rapid and seamless exchange of information,
ideas, and goods across geographical boundaries.
Here’s how it has contributed to globalization:

Communication: Digital technologies have
connected people worldwide through various
communication platforms such as social media,
email, instant messaging, and video conferenc-
ing. This has enabled real-time interactions
between individuals, businesses, and cultures,
breaking down traditional barriers of distance
and time zones.

E-Commerce: Online shopping and digital
marketplaces have made it possible for busi-
nesses to reach a global customer base without
the need for physical storefronts. Consumers
can purchase products from different parts of the
world with ease.

Information Sharing: The internet allows for
the dissemination of information, news, and
knowledge to a global audience instantaneously.
This has led to greater awareness and under-
standing of different cultures, issues, and events
worldwide.

Global Collaboration: Digital tools and plat-
forms enable collaboration on projects, research,
and initiatives across borders. This has fostered
international partnerships in fields like science,
education, and technology.

Development of Media Culture: The digitiza-
tion of various aspects of life has played a crucial
role in shaping modern media culture:

Content Consumption: Digital platforms
have revolutionized the way we consume media.
Streaming services, online news outlets, and
social media have become primary sources of
entertainment and information for many. This
shift has led to the rise of on-demand content and
personalized experiences.

User-Generated Content: The proliferation of
social media and digital content creation tools
has empowered individuals to become content
creators. This has democratized media produc-
tion, allowing diverse voices and perspectives to
be heard.

Virtual Reality (VR) and Augmented Reality
(AR): Digitization has paved the way for immer-
sive experiences through VR and AR technolo-
gies. These technologies have the potential to
reshape storytelling and media consumption by
providing interactive and engaging content.

Media Convergence: Digitization has blurred
the lines between traditional forms of media,
such as television, radio, and print, leading to
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media convergence. Content can now be accessed
across multiple devices and platforms, influenc-
ing how audiences engage with media.

Data-Driven Insights: Digital platforms col-
lect vast amounts of data about user preferences,
behaviors, and interactions. Media creators and
businesses can use this data to tailor content and
advertisements to specific audiences, enhancing
the overall media experience.

While digitization has brought about many
positive changes, it’s important to note that
challenges such as digital divide, privacy con-
cerns, and information overload also accom-
pany this transformation. As the world contin-
ues to evolve in the digital age, the relationship
between digitization, globalization, and media
culture will likely continue to evolve as well but
in this process virtual mass and interpersonal
communication will always be present. Because
such virtual communication is carried out using
all those media that are used for real commu-
nication: e-mail, chats, web forums, social net-
works and blogs. What’s more, virtual commu-
nication makes it possible to conduct several
conversations at the same time, which do not
overlap with each other, with people with whom
it is not possible to communicate during live
communication, being in the same company
or in the same room. Virtual intercultural com-
munication contains not only various means for
communication on an individual level, but also
provides the opportunity to integrate the com-
municative environment in an interactive multi-
user mode including social competences that
refers to an individual’s ability to effectively
interact with others, navigate social situations,
and communicate in a way that is appropriate
and respectful. According to A. Lew-Korale-
wicz it involves a combination of social skills,
emotional intelligence, and understanding of
social norms. Social competence is crucial for
building and maintaining relationships, collabo-
rating in various contexts, and functioning well
in society [3]. Internet users can publish their
personal data, have the possibility of receiv-
ing a feedback, discussion and commenting.
Internet services provide unlimited resources
for engaging participants in cross-cultural con-
tacts. Each participant in the communication
can get all kinds of information not only within
the native culture, but also learn about another
culture, thereby increasing the effectiveness of
intercultural communication. The mass of such
communication is determined by the prevalence
of Internet technologies, quick access to vari-
ous online communities, overcoming language
barriers through the use of third-party services
or increasing one’s own language competence.

The Internet environment can be defined as a
mass communicative space for acquiring inter-
cultural connections and increasing the overall
effectiveness of intercultural interaction. The
problems of mass intercultural communication
in the conditions of digitization and mediatiza-
tion acquire special significance because they
change the consciousness of a person. One of
the problems of intercultural communication is
the understanding of one’s own and another’s
culture, which are constantly in motion, since
cultural activity does not stop in its develop-
ment.

In general, it is safe to say that there is a direct
relationship between the level of development of
online impression management skills and digital
competence, that is, the abilities and skills to
effectively use digital technologies in everyday
life, as well as the skills to critically evaluate
technologies.

Indeed, the more actively a person
participates in online interaction and uses
Internet technologies, the more competent he
becomes in terms of the possibilities and nuances
of self-presentation in the network. General
characteristics of the self-presentation culture of
the digital generation include:

+ ahigh level of awareness of the possibilities
of social media tools from the point of view of
self-presentation;

* correlation of self-presentation strategy
and tactics with age, as well as social status and
social role characteristics of representatives of
the digital generation;

 impact on self-presentation of psychological
processes: self-evaluation, self-determination,
self-organization;

« variability of self-presentation for different
target audiences and depending on the time and
situation of self-presentation;

+ focusontheauthenticity ofthe representation
of the individual in the Network, the formation of
identity through the demonstration of important
characteristics for the subject;

* a formed idea about normatively dictated
formats of self-presentation on various social
media sites;

* mixing aspects of public and private life
within one profile, their regulation at the expense
of network capabilities (restriction of access,
settings of displays, neutralization of content, use
of personal correspondence) with a tendency to
close personal space (health, family, relationships,
bad habits) from an external audience;

» the dependence of the self-presentation
strategy on the distance between its subject and
the audience: the smaller the distance, the truer
the created image;
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+ gender conditioning of giving preference to
tools of self-presentation, which is expressed in
the high importance of aestheticizing the visual
range for girls and giving preference to means of
broadcasting personal qualities — among young
people.

Thus, the social media context forms
the prerequisites for changing the order of
communication, which includes impression
management. The possibilities of the social digital
environment from the point of view of identity
formation for the purpose of self-presentation in
the online space are well understood and used
by representatives of the digital generation.
An account in a social network becomes a tool
for socialization, establishing contacts and
adaptation, while it reflects age-related changes
in identification, personal growth, being a
subject of reflection and self-reflection. Identity
completeness is determined by the goals, motives
and competence of the user in terms of the ability
to possess the technical and editorial capabilities
provided by modern social media platforms,
as well as the knowledge of self-presentation
formats specific to the contexts of various social
networks.

To understand culture, a person has to immerse
himself in all its valuable content and define
it for himself, interpret, which is practically
impossible without taking into account cultural,
socio-psychological, religious and, of course,
linguistic aspects. The linguistic component of
intercultural communication refers to language
as a means of mastering a foreign culture, which
makes it possible to understand the way of life
and behavior patterns, traditions and values
inherent in a foreign-speaking society.

For successful intercultural communication
(real or virtual), the participant must possess
intercultural communicative competence, which
is understood as “the mastery of the basic
background knowledge of a typical representative
of the studied linguistic and cultural community,
as well as the willingness and ability to use this
background knowledge to achieve understanding
in situations of indirect and direct intercultural
communication; knowledge of language units
with a national-cultural component of meaning,
readiness and ability to adequately apply them in
the situation” [10, p. 142].

In the conditions of globalization, culture is a
powerful factor in interpersonal communication,
it is transformed into a boundless mass culture,
and cultures gradually merge (unify). Thanks to
the Internet, there are interactive forms: dialogic
(conferences, chats), one-way (announcements,
advertising, feedback), which create the
possibility of communication both in real time
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and offline, which makes it possible to transmit
information when the addressee is unavailable.
So, mass communication, interaction and fusion
of cultures, their globalization is a natural stage
inthe development of all mankind. The presented
aspects are a historical and technical process of
creation, storage, distribution, unification and
development, which has historically formed and
develops, storage, distribution, unification and
perception of information, transformation of a
person in general. Modern technologies make
it possible to create, reproduce and replicate
culture in unlimited volumes, to provide it to the
subjects of exchange and communication in any
part of the planet, which entails certain risks for
the further development of the individual and
humanity in general as a species and imposes
responsibility on the mass media, on other
producers and distributors of information,
which have their own goals in informing the
population to solve certain tasks, both of their
own and of a specific social system. The needs
of the audience should be formed in such a
way that they consist in obtaining information
about the surrounding world for the purpose of
socialization of the individual, its integration
into the social system, as well as for individual
development and self-realization.

Digital means of communication, such as
social networks, messengers, video calls and other
tools, significantly influence the development of
communication skills in today’s world.

Consider several positive aspects of this
influence:

1. Accessibility and Globality: Digital means of
communication make it easy to communicate with
people regardless of their geographical location.
It helps to expand the circle of communication,
increase the diversity of perspectives and open up
opportunities for interaction with representatives
of different cultures and nationalities.

2. Development of writing skills: The use of
e-mail, messaging and social networks promotes
the development of writing skills. People learn
to express their thoughts in a structured way, to
express ideas concisely and clearly, and to use
language tools to achieve the desired goals in
communication.

3. Visual communication: Social networks
and other platforms provide an opportunity to
share visual content such as photos, videos and
infographics. It develops the ability to express
ideas clearly through visual means and increases
the importance of visual communication in
today’s world.

4. Communities and connections: Social
networks help to create virtual communities
with similar interests, goals or hobbies. It allows
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people to find a common language, exchange
experiences, ideas and support.

5. Immediate response and reaction:
Digital means of communication provide
an opportunity for instant response, which
promotes the development of quick response
skills and adaptation to changing situations in
communication.

6. Development of critical thinking: The use of
digital media helps to develop critical thinking, as
users need to analyze and evaluate information,
distinguish between true and false information,
and recognize manipulation in content.

7. Development of intercultural com-
munication: Digital communication tools help
to develop intercultural communication skills,
as users can interact with representatives of
different cultures and nationalities, expanding
their cultural horizon.

In conclusion, digital means of communication
play a significant role in the development
of communication skills, contributing to the
formation of a wide range of competencies in
the modern world. It helps to improve written
and visual skills, increase opportunities for
interaction and communication, and promote
critical thinking and intercultural education. The
gradual development of digital technology and
the growing influence of the media have led to a
number of negative aspects that can significantly
affect the communicative culture of modern
society. Some of them include:

— Spread of fake information: Digital means
of communication create a quick and easy way
to spread unverified and fake information. It can
lead to large bursts of misinformation that affects
public opinion, decisions, and trust between
people.

— Echochambers and filter bubbles: Social
networks and content curation algorithms create
echo chambers where users are surrounded only
by information and opinions that match their
own perceptions. It can limit the diversity of
views, the uniqueness of individual thinking and
the ability for objective analysis.

— Loss of personal privacy: Digital media can
collect large amounts of personal data, leading
to a loss of privacy. The tracking, monitoring
and use of users’ data may violate their rights to
privacy and security.

— Toxic and online bullying: Anonymity and
remoteness on the Internet can lead to toxic and
aggressive forms of communication. Online
bullying can massively disrupt communication
culture, creating a negative and dangerous
environment for users.

— Digital division: Unequal access to digital
technologies and skills can lead to a digital divide.

— People who do not have the opportunity to
use digital tools are left behind in communication,
access to information and the opportunity to
express their opinions.

— Decreased attention and internal reflection:
Constant access to information and distraction in
the online environment can lead to a decrease in
attentionandtheability fordeepinternalreflection,
which affects the quality of communication and
the ability to analyze complex issues.

— Distortion of self-image and others: Social
networks can contribute to the creation of an
idealized image of oneself and change the
perception of reality. It can lead to a distortion
of communicative exchange and contribute to the
emergence of inferiority complexes.

These negative aspects of the impact of digital
means of communication can significantly
undermine the communicative culture of
society, disrupting trust, balance and harmony
in relationships between people. To overcome
these challenges, it is important to actively work
on improving media literacy, ethical standards
in digital communication, and implementing
practices that promote responsible and positive
use of digital means of communication.

Conclusions: In modern world, against the
background of the rapid development of digital
technology and the media sphere, communicative
culture plays a key role in maintaining high-
quality and mutually beneficial relationships
between people and forming structured
communication. Digitization and mediatization
have significantly changed the ways in which
we communicate, causing a shift from traditional
means of communication to digital platforms
that offer a wide range of opportunities for
information exchange and interaction.

However, along with the undoubted
advantages, this transformation has led to a
number of challenges. Decreasing attention
span, spread of fake information, loss of
personal privacy, blurring of boundaries between
reality and virtuality are just a few of the
problems people have faced in this new digital
society. the development of digital literacy
and communication competence is one of the
key aspects of solving these problems. Media
education, critical thinking skills and the ability
to effectively filter information become necessary
in conditions of information overload and the
spread of misinformation. The development
of communicative culture in the conditions of
digitization and mediatization requires joint
efforts — both of individuals and of society as a
whole. It is important to find a balance between
using technology to improve communication and
maintaining important core values such as real
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communication, consideration for others, and
healthy interpersonal relationships.

So, the conclusion is the realization that
changes in the communication environment
require  attention, responsibility, constant
improvement and further research. A more
balanced, efficient and harmonious society can
be built only by strengthening the communicative
culture and actively participating in the processes
of digitization and mediatization.

Prospects of further research. In the
reporting period of research on this topic, it

becomes obvious that the requirements for the
development of communicative culture in the
conditions ofthe digital age will continue to grow.
The rapidly changing technological landscape
requires us to constantly adapt and learn.
Initiatives on media education, development
of digital literacy and implementation of
ethical standards in online communication
play an important role in ensuring the positive
impact of digitization and mediation on our
communicative culture that must be discovered
in further scientific studies.
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