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meaSurement

Abstract. The authors claim that “populism” as a phenomenon becomes the 
archetype of the modern world. They point out that populism is based on the emo-
tional and irrational nature of fear and the self-preservation instinct. The authors 
determine that all the psychological traumas of previous generations affecting 
modern social life were imprinted in the collective unconscious. At the same time, 
new archetypes that are grown and been formed, become a factor in influencing 
the behavior of a generation of people.

The article justifies that the information-communicative world, which is deve- 
loping rapidly, is the instrumental basis of populism. It is stated that the moderni-
zation of countries around the world, easy access to global information networks 
and the widespread use of smartphones give people the opportunity to use the 
Internet. Social networks are one of the most popular online activities.

It is indicated that the media in the modern society life play an important and 
at the same time dangerous role, replacing the function of informing the popula-
tion to form certain attitudes, ideas and thoughts. The authors claim that modern 
information resources are primarily aimed at manipulating the public conscious-
ness, which is controlled by governments of different countries, owners of televi-
sion channels, and are used as a propaganda weapon. Under such conditions, the 
authors predict, the archetype of populism will increase its influence on the sub-
conscious during democratic electoral races.

The article proves that the ground for the development and flourishing of the 
archetype of “populism” in Ukraine is very fertile, because the society is trauma-
tized in the third and second generation and is experiencing post-traumatic psy-
chological syndrome of famine, repressions, loss of statehood, Russian aggression 
in Eastern Ukraine, therefore, the use of “populism” in society will only increase 
and will contribute to making of irrational decisions.

At the same time, there is a public demand for change and the need for a self-
actualized introverted active person.

Keywords: archetype, populism, democracy, netocracy, governance, electoral 
process, Ukrainian school of archetype.

АРХЕТИПИ СУЧАСНОСТІ: УКРАЇНСЬКИЙ ВИМІР 

Анотація. Автори стверджують, що “популізм” як явище стає архетипом 
сучасного світу. Вони вказують, що популізм базується на емоційній та не-
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раціональній природі страху та інстинкті самозбереження. Автори визнача-
ють, що в колективному несвідомому закарбувалися всі психологічні травми 
попередніх поколінь, ґрунтується сучасне соціальне життя, вирощуються та 
наповнюються нові архетипи, які стають фактором впливу на діяння цілого 
покоління людей.

У статті обґрунтовується, що інструментальною основою популізму є 
інформаційно-комунікативний світ, який стрімко розвивається. Стверджу-
ється, що модернізація країн по всьому світу, спрощений доступ до світо-
вих інформаційних мереж і широке використання смартфонів дають людям 
можливість користуватися Інтернетом. Соціальні мережі є одним з найпо-
пулярніших онлайн-видів діяльності.

Вказується, що засоби масової комунікації в житті сучасного суспільства 
відіграють важливу та водночас небезпечну роль, замінюючи функцію ін-
формування населення на формування певних поглядів, ідей і думок. Ав-
тори впевнені, що сучасні інформаційні ресурси спрямовані, насамперед, 
на маніпулювання суспільною свідомістю, яка контролюється урядами різ-
них країн, власниками телевізійних каналів і використовується як пропа-
гандистська зброя. За таких умов, прогнозують автори, архетип популізму 
під час демократичних виборчих перегонів нарощуватиме свій підсвідомий 
вплив.

У статті доведено, що ґрунт для розвитку та процвітання архетипу “по-
пулізму” в Україні є дуже плідним, оскільки наше суспільство має травму і 
в третьому і в другому поколінні та переживає посттравматичний психоло-
гічний синдром голодомору, репресій, втрати державності, російської агресії 
на сході України, тому використання “популізму” в суспільстві буде тільки 
посилюватися та сприятиме прийняттю нераціональних рішень. 

Водночас існує запит суспільства на зміни та потребу самоактуалізованої 
інтровертної активної людини.

Ключові слова: архетип, популізм, демократія, нетократія, управління, 
виборчий процес, Українська школа архетипіки.

АРХЕТИПЫ  СОВРЕМЕННОСТИ:  УКРАИНСКОЕ  ИЗМЕРЕНИЕ 

Аннотация. Авторы утверждают, что “популизм” как явление становится 
архетипом современного мира. Они указывают, что популизм базируется на 
эмоциональной и нерациональной природе страха и инстинкте самосохране-
ния. Авторы определяют, что в коллективном бессознательном отпечатались 
все психологические травмы предыдущих поколений, влияющие на совре-
менную социальную жизнь. Одновременно выращиваются и наполняются 
новые архетипы, которые становятся фактором влияния на действия целого 
поколения людей.

В статье обосновывается, что инструментальной основой популизма яв-
ляется информационно-коммуникативный мир, который стремительно раз-
вивается. Утверждается, что модернизация стран по всему миру, упрощен-
ный доступ к мировым информационным сетям и широкое использование 
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смартфонов дают людям возможность пользоваться Интернетом. Социаль-
ные сети являются одним из самых популярных онлайн-видов деятельности.

Указывается, что средства массовой коммуникации в жизни современного 
общества играют важную и одновременно опасную роль, заменяя функцию 
информирования населения на формирование определенных взглядов, идей 
и мыслей. Авторы уверены, что современные информационные ресурсы на-
правлены, прежде всего, на манипулирование общественным сознанием, ко-
торое контролируется правительствами разных стран, владельцами телеви-
зионных каналов и используются как пропагандистское оружие. При таких 
условиях, прогнозируют авторы, архетип популизма во время демократиче-
ских избирательных гонок будет наращивать свое влияние на подсознание.

В статье доказано, что почва для развития и процветания архетипа “по-
пулизма” в Украине является очень плодородной, поскольку наше общество 
имеет травму и в третьем и во втором поколении и переживает посттравма-
тический психологический синдром голодомора, репрессий, потери государ-
ственности, российской агрессии на востоке Украины, поэтому использова-
ние “популизма” в обществе будет только усиливаться, будет способствовать 
принятию нерациональных решений.

В то же время существует запрос общества на изменения и потребность 
самоактуализированного интровертного активного человека.

Ключевые слова: архетип, популизм, демократия, нетократия, управле-
ние, избирательный процесс, Украинская школа архетипики.

“There are no Jungian archetypes, every seer sees  
what does he suggest to his education?” 

Umberto Eco

Problem statement. The statement, 
which became the epigraph of this ar-
ticle, belongs to the famous contempo-
rary writer Umberto Eco. He used it in 
his book “Hot Wars and Populism in 
the Media” that focuses on the influ-
ence of the media on the formation of 
not only the agenda, but also thoughts 
and approaches to decision-making, to 
politics. Writers and art people in non-
systemic transitional and turbulent 
chaotic times tend to more accurately 
sense the content of what is happening; 
therefore, it is necessary to rely on their 
thoughts and ideas in the analysis and 

comprehension of contemporary poli-
tics. 

Within the framework of the Ukrai- 
nian School of Archetype (further — 
UScA), the question of the existence of 
various types of archetypes, their mani-
festation and transformation in society 
and the emergence of new ones under 
the influence of the information space 
have been repeatedly raised. Archetypi-
cal methodology allows us making a 
deep analysis of the psycho-emotional 
and psycho-traumatic state of the so-
ciety and its consequences. Jungian ar-
chetypes that are entrenched in stereo-
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typed logic, simplify the view of modern 
processes and help to identify and un-
derstand those schematic matrices that 
underlie the collective unconscious and 
influence social behavior in modern life. 
In this sense, we can say that Jung was 
a visionary, since he proposed a metho- 
dology for understanding the processes 
of a rich informational and communi-
cative modern world in which we live 
with you.

The described strategic archetypes 
of the Logos, Samostos, Tini, Animi 
and Animus, Chaos give impetus to an 
understanding of the formation of self-
identity, national identity and identity, 
but do not explain the phenomenon of 
societal that exists in a globalized and 
global world. And the world continues 
to rapidly globalize, despite the tempo-
rary populist factor of nationalism, and 
it is no resistance to anyone.

Experts say that in the collective un-
conscious, all the psychological injuries 
of previous generations were captured. 
The social life is based on these injuries 
of conscious and unconscious, and new 
archetypes are grown and filled with 
these traumas, which also become a 
factor of influence for generations. In 
modern practice of the informational 
and communicative globalized world, 
new archetypal forms arise, in particu-
lar archetypes: “democracy,” “com-
mon European values,” “nationalism,”  
“populism,” and others. New arche-
types become forms and constructions 
on which the mentality of the new 
generations is based, therefore they re-
quire a separate and careful scientific 
analysis. In our study, we propose to 
consider the popular and widespread 
phenomenon in the modern world — 
“populism,” to consider its archetypal 

roots on the example of the Ukrainian 
society.

Analysis of recent publications and 
identification of previously unsolved 
parts of the general problem. In politi-
cal science, populism as a phenomenon 
is studied not so long ago, and in the 
majority it is interpreted as political 
technology, and not as a psychological 
phenomenon, therefore, most of it is  
analyzed by journalists and political sci-
entists. The modern journalistic study 
of the American journalist John B. Ju-
dis “The Great Populism” [1] reflects 
the historical context of the growth of 
populism in the United States.

In the Ukrainian contemporary po-
litical science, I. Becker [2], M. Demia- 
nenko [3], V. Kavka [4], I. Kiyan [5; 6], 
N. Khoma [7]) were engaged in prob-
lems of populism. Extremely relevant 
are the works of professor and a ideo-
logical inspirer of the Ukrainian school 
of archetype E. Afonin [8], who in his 
monitoring of societal changes in so-
ciety recently captures an increase in 
categories that identify the identity of 
self-actualized introvert active person. 
O. Sushi [9] and S. Sibiryakov [10] 
studied archetypal manifestations of 
socio-psychological phenomena and the 
environment on the mass conscious-
ness. O. Donchenko [11] formulated 
the foundations of fractal psychology 
and expanded the content of the matrix 
archetype. The works of K. Jung and 
all his followers are also important for 
us; M. Maffesoli [12], who discovered 
the phenomenon of modern tribalism;  
J. Duran [13], K. Levy-Strauss [14] and 
others.

In the scientific searches of the  
UScA, whose representatives have been 
actively studying the Ukrainian soci-
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ety for ten years with the help of the 
methodology of archetypal manifesta-
tions, the current archetypes that arise, 
including under the influence of the 
existing information field, are still in-
sufficiently researched. The hypothesis 
of our scientific analysis is that such a 
phenomenon as “populism” has become 
an archetype that appeared and evolved 
because of the traumas of society that 
were encapsulated in the subconscious, 
were not used and not lived that was 
based on and brought up during the 
years of phobias, which, in turn, rely on 
a strong emotion of fear and a natural 
human self-preservation instinct.

Purpose of the article — to conduct 
a descriptive analysis of those arche-
types of the present that are inherent in 
the Ukrainian society, but which, at the 
same time, are typical threats and are 
contagious for the entire international 
space of the world. To realize this, we 
will try to conduct a descriptive intel-
lectual analysis, using the interpreta-
tion of the ideas of K. Young to under-
stand the archetypal nature of populism 
and democracy in order to understand 
the phenomenon of identity.

Statement of the basic material. 
The concept of collective unconscious 
that is based on certain schemes, arche-
types, was the result of K. Jung’s search 
[15] of comprehension and explana-
tion of too rational models of society’s 
behavior. The formation of the cultural 
constancy of the nation is always influ-
enced by: historical memory, symbols 
and signs, archetypes, etc. A nation 
consists of individuals, each of which 
has its own mental structure, and as the 
social psychologist O. Pokalchuk notes, 
the psychic development of the indivi- 
dual repeats the path of development of 

previous generations. “A living system, 
whether it wants to or not, realizes or 
only feels, becomes a hostage to the be-
havioral features acquired by previous 
living systems” [16, p 26], — Haeckel-
Muller, the author of the biogenetic law, 
interprets in the nineteenth century.

It is believed that democracy as an 
ideological and institutional concept 
arose in ancient Greece; its main pos-
tulates were developed in the works of  
J. Locke, D. Gobes, S. Louis de Montes-
quieu, other thinkers and statesmen of 
the Renaissance. The values that were 
invested in understanding of the con-
tent of this political regime, as an ideo-
logical concept, are already almost se- 
venteen centuries, if we count from the 
Antiquity! At the same time, research-
ers of tribal societies argue that democ-
racy was inherent in prehistoric tribes, 
where the power belonged not only to 
the leaders but also to the elders, repre-
senting the representative power of the 
people. We can state that “democracy” 
is an archetype, the planform on which 
social practices of interaction and trust 
are based [17].

Dale A. Bertelsen in the paper “Me-
dia Form and Government: Democracy 
as an Archetypal Image in the Epoque 
Age” [18] convinces that participatory 
democracy functions as an archetypal 
image that dominates political think-
ing and political communication in 
contemporary culture, which allows in-
vestigating and anticipating the change 
of government and the form of political 
communication.

Most Western countries already have 
a big experience and historical memory 
of democratic procedures and processes 
and rather stable working democratic 
institutions. At the same time, today 
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these traditions show a strong rigidity 
of the ruling elites, in which it is im-
possible to solve problems in the mo- 
dern informational, globalized and quite 
conflicting world. An example of this is 
the process of British withdrawal from 
the European Union as a result of the 
“Brexit.” The Great Britain has become 
hostage to the archetypes of “demo- 
cracy” and “British traditions,” which 
do not allow it to quickly resolving  
political issues of the day.

The authors of the study of netoc-
racy, A. Bard and Ya. Zoderkvist [19], in 
their book “Netocracy,” warned about 
the threat to the processes of democ-
racy under the influence of technolo-
gies of the information world. They 
first described this phenomenon in “A 
New Elite and the Life after Capita- 
lism.” According to the authors of the 
term “nectocracy,” the development of 
technology has generated a new ruling 
class — the NETWORK class. The capi-
talist way of production can no longer 
be dominant; the fight for information 
flows, information channels, network 
virtual structures, and social networks 
replace the struggle for sales markets 
and production resources. The power of 
great capital retreats, the power of non-
directors (owners of information, con-
tent, interpreters, and manipulators) 
comes. Netocratia does not require 
money, only a place in the NETWORK, 
where those, who find the entrance and 
know the access code. 

In addition to the new ruling class, 
a new grassroots class will emerge, but 
this is not a new proletariat, it is con-
suameriat (English consuming), which 
is easy to manage for those, who have 
wider access to information. They will 
use the smoke curtains and disinforma-

tion created by netocrats. In a netocra- 
tic society, there is always the possibili-
ty of creating a “parallel, virtual” reality, 
manipulation, loss of privacy, which is a 
threat to the national security of states 
and the depreciation of democratic va- 
lues. At the same time, the netocratic 
society provides unlimited opportu-
nities for personal development, the 
spread of knowledge and information, 
the globalization of ideas and thoughts, 
and multiculturalism [20].

In the modern world, the attitude of 
citizens to the surrounding social po-
litical reality is largely determined by 
those, who control the world of com-
munications. It can be said that a per-
son possessing information has an op-
portunity to influence the formation of 
public consciousness, and one, who has 
the ability to distribute information in 
his own interpretation, has almost un-
limited possibilities to form the opinion 
of citizens on any issues (political ma- 
nagement of the society). In December 
2018, the number of Internet users in 
the world was 3,9 billion people, com-
pared with 1,02 billion in 2005 (Fig. 1).

Simplified access to computers, 
modernization of countries around the 
world and the widespread use of smart-
phones give people an opportunity to 
use the Internet. Social networking 
is one of the most popular online ac-
tivities. On the one hand, in the life of 
modern society mass media play a very 
important, but, on the other hand, a 
dangerous role when it replace their ini-
tial function of informing of the popula-
tion on the formation of certain views, 
ideas and thoughts. Today, information 
resources are aimed primarily at mani- 
pulating public consciousness, which is 
controlled by governments of different 
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countries, owners of television channels 
and used as propaganda weapons. The 
destructive aspect of social networks 
is the involvement of networking com-
munities in informational and cyberwar 
[22, p. 97–198]. 

Sooner or later new technologies 
will lead to the loss of the traditional 
system of views, the structure of power, 
and relationships in the society. The Eu-
ropean identity is destroyed under the 
influence of modern tribalism (from the 
English tribe-tribe, a clan, the term that 
introduced M. Maffesoli into the sci-
entific circulation [23]). Politologists 
say that the manifestation of nationa- 
lism, the result of which, in particular, 
Brecksit in the UK, the election of the 
U.S. President D. Trump in the United 
States, the coming to power of the po- 
pulists in Italy, countries that were an 
example of democracy, is based exclu-
sively on populism. 

The emergence of non-system poli-
ticians is a world trend that became 
the result of two factors — netocracy 
that led to the break of generations and 

modern “Luddism”. But, if “democracy” 
is a consistent archetype of European 
identity, then how do you understand 
the surge of populism in the world that 
we are seeing lately?

Today, we can talk not only about 
the confrontation of generations, as the 
older generation is worse understood in 
technology, but about the total fear and 
rejection of a new world in which we 
have rapidly entered. This fear becomes 
common, inherent not only to the older 
generations, but also to young people.

New generations come to this world 
with the fear of lack of resources, in par-
ticular natural ones for their lives; older 
generations do not take innovations in 
technology and are fed up with fear of 
being pushed away from the basic life 
processes due to their too technologi-
cal turbulence. The third reason is the 
global stratification between the vari-
ous strata of the society. More and more 
people are start realizing that that won-
derful future with eternal life in smart 
homes and smart cars, not for everyone, 
will be unavailable to the majority of 

Fig. 1. the number of internet users around the world from 2005 to 2018  
(in millions) [21]
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population. There is a confrontation 
to all innovations, there are many, who 
want to support popular ideas of a so-
cialist, and sometimes radical-aggres-
sive direction. John B. Judis observes 
that there exist both right and left and 
centrist populist parties. This is not an 
ideology, it is a political logic — a way 
of thinking about politics. He refers to 
the definition of the historian Michael 
Kazin, who reveals the logic of popu- 
lism — “this is a language, and those, 
who resort to it, represent ordinary 
people as a huge group, not limited to 
the narrow limits of the class; consider 
their opponents among the elite selfish 
and undemocratic; tend to overwhelm 
the first and others” [24, p. 16].

Populism is a kind of blackmail, 
when populists are convinced that the 
establishment will agree to satisfy their 
claims, but there is no doubt that the 
emergence of populist movements or 
politicians serves as a signal of warn-
ing about a political crisis. The politi-
cal class and the elites must respond 
quickly to such manifestations, there 
are many ways to resolve social con-
flicts before aggressive crisis pheno- 
mena occurs.

Populism is based on fear, and tech-
nological opportunities help to foment 
this strongest emotion to the crazy 
scale. Sociologist Eva Nalajewka, ex-
ploring the interconnection of the phe-
nomena of political populism and social 
fear in Poland, argues reasonably that 
the instigation of collective fears is one 
of the main tools of the influence of 
political populists. Populists have two 
main tools for mobilizing supporters — 
fear and promise. Individuals differ in 
the level of perception of fear, which 
affects how their reaction in individual 

life situations. Societies also share the 
collective potential of fear.

Those communities that in the 
past have had the opportunity to con-
trol their fate independently for a long 
time and to deal with external threats 
are less prone to fear. At the same time, 
those communities that did not have 
long-term control over their fate and 
were in danger have a subconscious fear 
and a more supportive escalation of this 
emotion and its responses-aggression, 
conflict behavior in society, and po- 
pulism [25].

Fear — an a priori irrational emo-
tion, laid naturally that needs protec-
tion, support, and acceptance. Hence, 
the odious needs of individuals to unite 
into society and have leaders in power, 
who offer quick and easy decisions.

Archetypes have a great influence 
on human emotions, have their own ini-
tiative and contain a certain way of re-
sponding. In a situation favorable to his 
manifestation, the archetype is capable 
of giving birth to thoughts and impul- 
ses, thereby interfering in it, distorting 
true intentions of a man. If we proceed 
from another property of an archetype, 
as an independent area of the psyche, it 
can be argued that they have a specific 
own energy that is capable of giving 
birth to new emotions.

Modern populism is a consequence 
of the unfulfilled fears of several genera-
tions of people that arose as a result of 
adapting to changes that quickly took 
place under the influence of technology 
and development of science.

The unsystematic processes also ge- 
nerate populism. It is easier to talk about 
things from the past, understandable to 
most, than to understand the singula- 
rity and convergence of the present. The 
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manifestations of populism are a conse-
quence of an archetypal behavior model 
for mankind that has no other model.  
K. Jung predicted that under the influ-
ence of new technologies humanity will 
have new fears that in turn will lead to 
the emergence of new archetypes.

Ukraine has now entered to a period 
of great global electoral cycle, which 
will last until the end of 2020. In March 
2019, there were general elections of 
the President of Ukraine, elections in 
the parliamentary elections in Octo-
ber, and in October 2020 elections to 
local authorities, unless the Verkhovna 
Rada decides otherwise. In the course 
of the election campaigns, the activity 
of populists of various degrees became 
so threatening that it could ultimately 
lead to the loss of statehood, as ailing 
post-traumatic society is constantly in 
a state of nervous excitement with a 
higher degree of emotion and aggres-
sion. It is heated in the media, social 
networks, messengers and other tech-
nologies. Sociologists state that the si- 
tuation in Ukraine is much better than 
it looks in the media [26]. To attract at-
tention, media distorts the real picture, 
and people under their influence realize 
the pragmatism of the situation.

Election races in Ukraine have al-
ways been accompanied by the use 
of populist techniques and promises. 
Starting with the election of the first 
President of Ukraine in 1991, all can-
didates for the post of the head of state 
were at the preference of the population, 
not offering ideas and strategies. In fear 
of the reproduction of the USSR, the 
slogan “Ukraine: a European Power for 
Opportunities, the Moscow colony on 
the situation” sounded. Nothing could 
be realized, because the state of the soci-

ety was characterized by subconscious 
fear of change, so something had to be 
changed to not change anything. In 
1994 year — the slogan changed, accord-
ing to the preferences of a certain part of 
the population: “Ukraine – Russia: less 
walls and more bridges.” In 1999 year, 
the pendulum of preference and fear 
fluttered on the side of L. Kuchma only 
in contrast to the leader of the Com-
munists P. Simonenko, after the sudden 
death of the obvious leader of that race 
V. Chornovil. The 2004 elections ended 
with the Orange Revolution and the 
victory of V. Yushchenko, who received 
this post, according to specialists’ con-
clusions, only thanks to the populist 
strategy of Yulia Tymoshenko, who be-
came his associate. The main slogans are 
“for Gangsters — prisons,” “The law is 
one for all,” as well as an odious phrase 
of the politician: “these hands did not 
steal anything.” There is a map of divi-
sion of the country into three varieties, 
causing indignation and annoyance in 
some of the population. 2010 year — 
the confrontation of Y. Tymoshenko 
and V. Yanukovych ends with the vic-
tory of the latter, accusations of falsi-
fications, courts, but the recognition 
of the winner of Viktor Yanukovych 
with the general slogan “Improvement 
is already today.” 2014 — the victory 
of P. Poroshenko in the first round on 
the background of annexation and the 
fear of losing statehood and a part of 
the territory with the slogan: “Live in a 
new way.” Not on races, citizens did not 
demand clear programs from leaders, or 
a vision of the future. Only blind faith 
and fear, that there was no worse. The 
behavior of the society is similar to the 
reaction of a small child who is looking 
for a large adult “father” or “mother,” 
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who solves all his/her problems with-
out changing his existence.

The Races — 2019 are traditionally 
characterized by a large level of popu-
list slogans starting from “lowering gas 
twice” to “lowering taxes by up to 5 per-
cent,” the unsurpassed level of aggres-
sion being heated by candidates, and su-
perimposed on the archetypal nature of 
fears. At the same time, observers state 
some of the manifestations of social be-
havior that are similar to the reactions 
and behavior of man and puberty age, 
in particular, the appearance of a non-
system candidate V. Zelensky and his 
high pre-election rating. There were no 
promises in his political campaign, but 
only mystery, game and crony commu-
nication with his potential electorate.

In the collective unconscious trau-
mas are reflected in the third genera-
tion, therefore one can imagine the 
traumas of the historical times of the 
Ukrainian society — “famine,” “repres-
sions,” “loss of statehood” that are only 
now beginning to be reflected in our 
present generation. That is why the so-
ciety has such a high level of fear and 
distrust of one another and state insti-
tutions, why populism wins, why the 
values of democracy are so hard to come 
to terms with.

The level of trust to own state and 
government institutions also depends 
on the psychological state of the society. 
Unfortunately, for Ukraine, the figures 
are disappointing, according to Gallup’s 
analytical and consulting company for 
2018, the level of confidence in the go- 
vernment is only 9 %, the lowest in the 
world [27]. In such conditions, there is 
a great demand in the society for new 
politicians and changes. The indicators 
recorded by E. Afonin in monitoring of 

the societal changes in the society in 
recent times show that the amount of 
identity of self-actualized introverted 
active person is increasing, which gives 
some optimism about the “maturing” of 
the Ukrainian society [28].

Conclusions and prospects for fur-
ther research. The first attempts to 
consider contemporary archetypes lead 
to the conclusion that “populism,” as a 
phenomenon, becomes an archetype of 
the modern world. Populism is based 
on the emotional and irrational nature 
of fear and instinct of self-preservation. 
In the collective unconscious, all the 
psychological traumas of previous ge- 
nerations were captured. In the collec-
tive unconscious, all the psychological 
traumas of previous generations were 
captured. It is on these injuries of con-
scious and unconscious that social life 
is grounded, new archetypes are grown 
and filled on these traumas and arche-
types also become factors of the sub-
conscious influence on the actions of a 
whole generation of people. The instru-
mental basis of populism is the rapidly 
evolving information and communi-
cative world. Modernizing countries 
around the world, facilitating access to 
world-wide information networks and 
a widespread use of smartphones give 
people access to the Internet. Social 
networking is one of the most popular 
online activities. Mass media in the life 
of the modern society plays an impor-
tant and at the same time a dangerous 
role, replacing the function of informing 
the population on the formation of cer-
tain views, ideas and thoughts. Obvi-
ously, modern information resources are 
aimed, first of all, at manipulating pub-
lic consciousness, which is controlled 
by governments of different countries, 
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owners of television channels and used 
as propaganda weapons.

In Ukraine, the ground for the de-
velopment and prosperity of the arche-
type of “populism” is very fruitful, as 
our society is traumatized in the third 
and second generation and is experienc-
ing the post-traumatic psychological 
syndrome of famine, repression, loss of 
statehood, Russian aggression in the 
Eastern Ukraine. Under such condi-
tions, the archetype of populism during 
democratic electoral races will increase 
its subconscious influence. At the same 
time, in monitoring societal changes 
sociologists record the demand of the 
society for change and the need of self-
actualized introvert active person.

It should be noted that contempo-
rary archetypes, in particular, “demo- 
cracy” and “populism” are not suffi-
ciently explored and allow researching 
them for more than one generation of 
scientists. 
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